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CELEBRITY ADVERTISING USING FOOH (FAKE OUTDOOR ADVERTISING),
WE CREATE VIRTUAL ADVERTISEMENTS THAT LOOK LIKE

WHAT YOU WOULD SEE IN REAL LIFE. IT CAN EFFECTIVELY CONVEY
THE CELEBRITY'S IMAGE AND ATTRACT FANS' ATTENTION.

THIS WILL STRENGTHEN COMMUNICATION BETWEEN
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Phone +82) 10-8566-9965
Mail LOGAN@SOV2R.COM
Instagram @SOV2RCOM

NO.1315, 213-12, Saechang-ro,
Adress Yongsan-gu, Seoul, Republic of Korea





